
- 

o 

o 

o 

- 

o 

o 

o 

o 

o 

o 

o 

o 

- 

o 

o 

o 

o 



The means: to change places for the better. 
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The means: to change places for the better. 









Testing the feasibility of a Business Improvement District (BID) 

A business questionnaire for Wood Green Town Centre by The means 

What is a Business Improvement District or BID?  

BIDs are designed to improve the economic performance of an area.  There are currently more than 

220 BIDs in the UK, with more on the way. BIDs create significant sums of investment across the UK 

and participating businesses and employers use the monies they gather through a small levy to pay 

for such items as street furniture, improved public realm, Christmas lighting, additional security, CCTV, 

local discount schemes, festivals, bulk buying, apprenticeships and work experience, deeper street 

cleaning and recycling. 

 

Why are The Means undertaking a feasibility study? 

There are many benefits for businesses becoming part of a BID. It enables businesses to buy in 

services above and beyond that which they can achieve through standard business rates. In this way 

they can promote themselves and the local area more effectively, attract more customers and increase 

both pedestrian flow and income.  BIDs are private sector-led but the Council wants to explore if 

businesses themselves are keen on this model. Following this survey we propose to establish a 

Steering Group with local employers, supported by Wood Green Business Forum and Haringey 

Council, and to feed back the results of this survey. 

 

 

 

 

 

 

 

 

 

1. Type of Business:  

 

a. Food retail (grocer, butcher)     

b. Fashion retailing                        

c. Newsagent/ convenience retail                  

d. Other Non-food retail                    

e. Restaurant, café, takeaway                                       

f. Public House, Bar                                

g. Hotel                                                            

h. Personal services (e.g. hairdresser)             

i. Professional & business services (e.g. 

bank)      

j. Leisure (e.g. bingo, bookmaker)                      

 

 

 

 

 

 

 

 

 

 

 

 

k. Arts and recreation (e.g. theatre. 

cinema)         

l. IT                                                                   

m. Construction  

n. Manufacture   

o. Motor related   

p. Media and creative  

q. Education   

r. Health & Social Care  

s. Wholesale    

t. Community facilities  

 

 

 

 

 

 

 

 

 

 

 

 

 

u. Other  - Please specify ____________________________________________________ 

  

Company name 

 

Interviewee name and position  

 

Address 

 

Telephone no 

 

Mobile 

 

Email address  

 

How do you prefer to be communicated with?  

Email   SMS   Letter/Print   Telephone   



1. Is your business: 

a. Independent  b. Franchise or part of a wider group   c. Other  

 

2. What are your opening hours? 

 

 

 

3. How many people are employed by this business? 

 

4. How many years has the business been in Wood Green Town centre? 

a. <1   b. 1-3   c. 4-10   d. >10  

If above 10 years please specify____________________________________________________                                                        

 

5. How many customers / visitors / clients do you get from outside of the Wood Green area? 

a. None   b. Minority   c. Half  d. Majority    e. Unsure   

 

6. In the last 6 months has your business / turnover: 

a. Grown  b. Remained stable     c. Declined  

 

 

 

 

 

7. Looking to the future are you: 

a. Optimistic  b. Pessimistic  c. Unsure   

 

8. Over the past two years have you made any investment in your business on? 

 

a. Premises       d. IT          

b. Training         e. Other    

c. Marketing  

 

9. Do you plan to make any investment in your business over the next 2 years? 

a. Yes         b. No       c. Don’t know  

 

10. Are you currently recruiting staff?     

a. Yes    b. No     c. Don’t know  

 

11. Are / were you a member of a business association (Wood Green Business Forum)? 

a. Yes   b. No   c. Don’t know  

 

 

 

 

 

 

 

Open Close 

 

Comments: 

Please explain why: 

 

 

 

 

If ‘Yes’, please specify which: 



 

12. How much of an issue do you consider the following to be in the area?    

               

a. Significant b. Minor   c. Not a          d. No  

problem problem   problem        response

   

A. Cleanliness of streets during the day              

B. Cleanliness of streets during the night            

C. Visitors finding their way around the Town centre             

D. Overall image of area             

E.  Quality of Public Realm (streets, furniture etc.)          

F. Quality of retail outlets             

G. Quality of places to eat or drink            

H. Community cohesion                                      

I. Theft of goods (shoplifting, beggars)              

J. General fear of crime                

K. Crime against property (e.g. vandalism/graffiti)             

L. Crime against the person (e.g. assault, mugging)             

M. Anti-social behaviour (e.g. drunkenness)            

N. The control of street traders / pedlars            

O. Ease of contacting your local police team          

P. Congestion/impact of traffic                 

Q. Availability and convenience of public transport           

R. Availability of parking for customers / staff           

S. Availability of parking/stopping for deliveries          

T. Availability of toilets in the Town centre           

U. Finding and retaining the right staff           

 

 

 

 

13. How much do you think the following could improve trading conditions?    

 

       A lot            A little       Not at all   No response 

 

A. Improved retail mix             

B. Help with providing local employee benefits          

C. A Town-Centre discount card for staff/residents          

D. Improvements to public spaces            

E. Uniformed patrolling service (day)            

F. Uniformed patrolling service (night)           

G. A co-ordinated marketing strategy           

H. Additional planters/greening projects           

I. More special events across the Town centre          

J. Business networking events            

K. Area wide Wi-fi scheme             

L. A Town Centre app for visitors               

M. Information on new developments/impacts          

N. Better signage/ wayfinding            

O. Buying recycling, waste and utility services                      

together to reduce costs  

P. Strategy to bring in more/new retail           

Other please specify:  



Q. CCTV (extension and greater monitoring)           

R. More parking              

S. Additional street cleaning              

T. Strategy for improving the look of empty shops          

U. Support for small/independent businesses           

 

14. Is there one recent event or local initiative that you feel has particularly benefitted your business? 

 

 

 

 

 

A BUSINESS IMPROVEMENT DISTRICT (BID) FOR WOOD GREEN TOWN CENTRE 

 

There are four distinctive things about a BID:  

1. BID is set up by a democratic ballot of all businesses in the proposed BID area 

2. If the ballot is successful, the businesses pay a levy based on the current rateable value of 

their property to create a pot of money which they get to spend as they see fit, tackling issues 

which have been identified by them 

3. A BID management board will be set up to run the BID. 

4. BID services have to be in addition to the services provided by the council  

(These cannot be used to subsidise council services. Council Services are paid for by your business 

rates and are not spent exclusively in your area but go into a central pot to be distributed as the 

government sees fit.) 

 

15. In principle, do you think BIDs are a good idea? 

a. Yes   b. No   c. Undecided             d. Don’t know  

 

1. To what extent do you agree that a BID should be tested at a ballot in Wood Green? 

 

a. Strongly agree   b. Agree   c. Neither agree nor disagree   d. Disagree   e. Strongly Disagree 

                                                                                                                  

 

2. Would you be interested in attending a visioning event to discuss these issues further? 

a. Yes   b. No         c. Maybe  

 

3. What types of things would you like to see at the visioning event? 

 

19. Would you be interested in getting involved in the Business Improvement District Steering Group? 

a. Yes   b. No         c. Maybe  

Please share your own ideas: 

 

 

 

 

 

 



Please use this space for any other information you wish to share:  

 

 

 

 

 

 

 

 

 



Name  Business Name Contact e-mail 

Isaiah Fapuro The mall isaiah.fapuro@themeall.co.uk  

L. Tierney Met Pol   

Sarah Caesar Hawes and Curtis   

Cllr Stephen Mann LBH   

Al Cambon Phone and PC LTD pcdoctor@phoneandpc.com 

Annette Russell Green Rooms annette@greenrooms.london 

Lesliann Jat Studio 306 sharon.obrien@haringey.gov.uk 

Harry Rashid McDonalds hrashid@uk.mcd.com 

Theresa Hayes Studio 306 Theresa.hayes@haringey.gov.uk 

N.Bailey Studio 306 Baileyna@hotmail.com 

Edgar Jacobsberg Celtic Baker edgar@thecelticbakers.co.uk  

Tony Bah Wetherspoon p390@jdwetherspoon.co.uk  

Angela Baker     

Rukhsana Adam Tax Assist accountant  rukhsanaadame@taxcassistant.co.uk 

Christine Patterson  Metro bnk christine.pattersonmet@metrobank.plc.uk 

Chris Palumbo Met Police christalla.palumba@met.police.uk 

Linda McQullan Wellbeing Centre northlondonaikido@btinternet.com 

Cllr Peray Ahmet LBH peray.ahmet@haringey.gov.uk 

Beth Kay LBH beth.kay@harringey.gov.uk  

Peter Smith LBH   

Ravinder Dhanjal LBH   

Dan Hawthorn LBH   

Cllr Charles Wight LBH   

Andrew Kashimeri Capital Homes andrew@capitalhomesestates.co.uk 

Yay Hemoo     

Cllr Ann Wates LBH ann.wates@haringey.gov 

Pamela Anomneza Studio 306 pamela.anomneze@haringey.gov.uk 
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